MOJIAHOBOCTI

boabmag [ IEPEMEHA

ITpoBoskaem mocnennme HM JeTa B HOBUHKAX M3 OCEHHUX KOJTERITNI:
HAPAJIBI, KARY POR-JINB 70-X, 1 OBYBb B ®OYTYPUCTNYECROM
CTNJIE — rnaBHbIe IpeiBeCTHUKN TPSIYIIEro ce3oHa

AYX BPEMEHN

KamncynpHas KommeKmus
Twenty 4h ot uTanbIHCKOM
mapkn AnnaRita N — npn-
3HAHUE B JII0OBU GOTEM-
Holi sntoxe 70-x. Ee ocHo-
BY COCTABIIN JICTAHTHbIE
6JIy3KHM ¢ OOEMHBIMU PY-
KaBaMu, I00KU-KapaH/alin,
HMIIPOKHE OPIOKHU U YIOT-
HBIE TTIOHYO ¢ 6aXpOMOH.

BCE HA BA3Y

MybTUOPEHIOBBII UHTEPHET-Mara3uH
Trends Brands npeacTaBu HOBYIO KOJI-
nexnuio T&B BASE. Kak mmojckasbiBa-
€T Ha3BaHUE, €€ TJIABHOI IPUMETOU CTa-
JIM yi06HBbIE 6a30BbI€ BELIHM HA KasK/bIi
JICHb: JIJAKOHUYHBIE ITAThs, O PIOKU-KIO-
JIOTHI U 3JI€ETaHTHbIE NAJLTO OVersize.

CBOBOAA
MEYATU

Knaccraeckas mopckas
I10JIOCKA, STHUYECKHE MO-
THUBBI 1 HEXXHDbIEC [IBETDI
HAILIN CBOE OTPAXKECHHUE

B HOBOI KOJUIEKITUU Ky-
rmaapHUKOB Marc & André.
Juzatineps! 6penza yse-
PEHBI 3aKPBIThIC MOJIEIIN,
COO6JIa3HUTEIbHBIC OMKN-
HU U ApKUE 6AH0 TOMOTYT
ojiepKaTh modeay B 60pnoe
3a TUTYJI KOPOJIEBBI IUISKA.

K HOBbIM
BEPETAM

Juzaiinepnr Incanto yme-
0T YL[I/IBJIHTBZ KyHaJII)HI/I‘
KU 13 X ITOCTIETHEHN KOJI-
nexiu Velluto — HoBoe
CJIOBO B MUPE€ ILISKHON
MOJBI. DJIETAHTHBIE MO-
e 6aH 0 1 MOHOKHU
BBIITOJIHEHDBI 13 TOHKOTI'O
6apxara, KOTOPbI 00.1a-
JlaeT BBICOKOM 3JIACTUYHO-
CTBIO, @ TOTOMY CTaHYT OT-
JINMYHbIMU CHYTHI/IKaMI/I KakK

' Ha CylIE, TAK U B MOPE.

NENOBOW
VHTEPEC

Cosnarenn Devernois Bup-
TYO3HO MHTEPIPETUPYIOT
KJIACCUYECKUH J1eJI0OBOM rap-
Jiepo6 B COBPEMEHHOM MOJI-
HOM Knoye. /IBybopTHbIE
JKAKETDI B MY>KCKOM CTH-
Jie, TPUKOTaKHBIE TUIa-
ThsA-(PyTISPBI U KJIACCH-
YecKue GPIOKH IIPSAMOro
KpOsI U3 HOBOM KOJIIEK-
IIUY MApPKU CTAHYT HaJ[EK-
HBIMU ITAPTHEPAMU B pelle-
HUM JIEJIOBBIX BOIIPOCOB.
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